
Cookie Rally
Patch Program

For Service Units and Troops

Earn a fun patch to kick off your Girl Scout cookie season with the ultimate party for girls: a Girl Scout 
Cookie Rally! Different from Cookie University, service units and/or troops will host a rally full of fun and 
interactive activities for girls to learn about the skills needed to master the Cookie Program.

Steps to earn your Cookie Rally patch: 
• Order your patch (available while supplies last)!
• Complete the 2 required activities.
• Complete 5 additional activities of your choice.

Activities marked with * have additional resources attached to this document.  
Activities in green are linked to online resources.

 � Complete Cookie Statements to determine 
what goals you and/or your troop are 
working towards.*

 � Practice Talking with Customers:
• Practice greeting customers door-to-door 

or at a booth.
• Answer questions about cookies.
• Know your goals.
• How to take an order.
• How to respond to “no”.
• Thank your customers.

 � Inject some high-energy fun and 
motivation with a welcome cheer.

 � Join the axolotl in an under water 
adventure with a themed background. 
Grab a backdrop and print out photo booth 
props.*

 � Celebrate the magical mascot with an 
Axolotl Headband.*

 � See how much Girl Scouts know about their 
fun new axolotl friend with a memory card 
game.*

 � Customers end to buy more when they hear 
about goals. Create Goal Beads to display.*

 � Construct an eye-catching cutout banner 
and write package, troop, or donation goals 
on each flag.*

 � Create beautiful flowers out of tissue paper 
and write package, troop or donation goals 
on the leaves. String a few together to turn 
them into a goal banner.*

Required:

https://form.jotform.com/210816452068151
https://ferrero-lampd9-prod-static.s3.eu-west-1.amazonaws.com/littlebrowniebakers-com/s3fs-public/2023-07/Welcome%20Cheer.docx


 � Show customers how magic grows over time! Make a banner out of pictures from past seasons 
and show it off at booths.*

 � A digital marketing strategy is just as important as hosting booths. Inspire Girl Scouts to learn 
about marketing safely online so they can build new digital skills.*

 � Get Girl Scouts comfortable with taking an order and counting change or processing payment 
in Digital Cookie.*

 � Girl Scouts can promote digital payments by making a DIY whiteboard that shows their 
accepted methods of payment.*

 � Everyone appreciates a handwritten note! Create a station for Girl Scouts to write personalized 
cards for their customers.*

Cookie Rally Patch Program



My first name is

My first name is

My first name is

My first name is

My cookie business supports

My cookie business supports

My cookie business supports

My cookie business supports

You can order from me online 
by scanning my QR code or by 
visiting my Digital Cookie shop.

You can order from me online 
by scanning my QR code or by 
visiting my Digital Cookie shop.

You can order from me online 
by scanning my QR code or by 
visiting my Digital Cookie shop.

You can order from me online 
by scanning my QR code or by 
visiting my Digital Cookie shop.

Thank you for helping me 
reach my goal!

Thank you for helping me 
reach my goal!

Thank you for helping me 
reach my goal!

Thank you for helping me 
reach my goal!

Cookie Rally: Cookie Statements
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