
Cookie Rally
Patch Program

For Service Units and Troops

Earn a fun patch to kick off your Girl Scout Cookie Season with the ultimate party for girls: a Girl Scout 
Cookie Rally! Different from Cookie University, service units and/or troops will host a rally full of fun 
and interactive activities for girls to learn about the skills needed to master the Cookie Program.

Steps to earn your Cookie Rally patch: 
• Order your patch (available while supplies last)!
• Complete the required activities.
• Complete 5 additional activities of your choice.

Activities marked with * have additional resources attached to this document.
Activities in green are linked to online resources.

� Practice sharing your cookie goal and
telling customers how they can help you
achieve your goal. Use “My Why” to get
started.*

� Review Safety Tips for the Girl Scout Cookie
Program

� Cookie Knowledge
• Play a game of Clue and guess which

Girl Scout Cookie is being described.*

� Meet the Mascot
• Make a Spinning Panda Ring*
• Make Panda SWAPS*
• 3D Panda*

� Set Your Goals
• Create a rewards poster*
• Make a Rock Photo Frame as a goal

reminder*
• Make a goal tracker*

� Marketing
• Create signs for a cookie booth*
• Explore digital marketing and

conversation starters*

� Money Management
• Create payment whiteboards*
• Calculate your goals*

� Additional Activities
• Host a Cookie Creations contest. Have

girls come up with their own recipes
with cookie and bring in judges and
award prizes. Example recipes.

• Cookie Entrepreneur Family Pins

Required:

https://form.jotform.com/240233883900049
https://www.girlscouts.org/content/dam/gsusa/forms-and-documents/cookies/volunteer-cookie-resources/Safety%20Tips%20for%20Product%20Sales%202024.pdf
https://www.littlebrowniebakers.com/Recipes
https://www.girlscouts.org/en/members/for-parents-and-families/cookie-entrepreneur-family-pin.html?_gl=1*1o0h38c*_ga*MTIyODY2NTY2NS4xNjgwMjA4MzM1*_ga_5158YSHZTM*MTczMTU5MjQ5NS4zMDYuMS4xNzMxNjIyMDczLjAuMC4w
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It’s Girl Scout Cookie Time!

My first name is . Please help me reach my goal of selling 
 packages so my troop can 

.
You can order by visiting my cookie site at 

.
or you can also order by phone or email by reaching out to my adult 

        helper       at        .
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Think outside the cookie box.

Think outside the cookie box.

Girl Scout Cookie™ proceeds stay local and every purchase means  
business smarts, adventure, and success for girls in your community.

Girl Scout Cookie™ proceeds stay local and every purchase means  
business smarts, adventure, and success for girls in your community.
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It’s Girl Scout Cookie Time!
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.
You can order by visiting my cookie site at 

.
or you can also order by phone or email by reaching out to my adult 
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It’s Girl Scout Cookie Time!

My first name is . Please help me reach my goal of selling 
 packages so my troop can 

.
You can order by visiting my cookie site at 

.
or you can also order by phone or email by reaching out to my adult 

        helper       at        .

Think outside the cookie box.

Think outside the cookie box.

Girl Scout Cookie™ proceeds stay local and every purchase means  
business smarts, adventure, and success for girls in your community.

Girl Scout Cookie™ proceeds stay local and every purchase means  
business smarts, adventure, and success for girls in your community.
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Do-si-dos
®

Samoas
®

Thin Mint
®

Lemon-Ups
®

Tagalongs
®

Girl Scout
S’mores

®

Hint 1: 3 pts
Sweet and salty

Hint 2: 2 pts
Toasty golden brown

Hint 3: 1 pt
Soft nutty 
lling

Hint 1: 3 pts
Chewy cookie

Hint 2: 2 pts
Drenched in caramel

Hint 3: 1 pt
Smells coconutty

Hint 1: 3 pts
Dark and rich

Hint 2: 2 pts
Crispy wafer

Hint 3: 1 pt
Fresh and minty

Hint 1: 3 pts
Buttery shortbread

Hint 2: 2 pts
Icing drips

Hint 3: 1 pt
Zesty and lemony

Hint 1: 3 pts
Creamy and chocolaty

Hint 2: 2 pts
Soft and melty

Hint 3: 1 pt
Salty and nutty

Hint 1: 3 pts
Golden brown color

Hint 2: 2 pts
Chocolaty aroma

Hint 3: 1 pt
Crispy and marshmallowy
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